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S
yndication is hot, according to TNS
Media Intelligence/CMR, which released
its mid-year ad spending forecast as this

issue of Syndication Insider was going to press.
With overall ad spending for the year

expected to rise by 4.3% to $124.7 billion,
TNS/CMR predicts spending on Syndication
will rise by 9.6% this year, second only to
Spanish-language TV, which is expected to
jump by 16.9%.

Spending on cable will increase 7.2%, and
network ad spending will rise by 2.8%,
according to the forecast.  

Steven Fredericks, President and CEO of the
New York-based company that tracks ad
spending in major media, said the strong first
quarter, which registered
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AD SPENDING
FORECAST
RANKS 
SYNDICATION
#2 IN GROWTH

OUTLOOK 2003: Growth Estimates

16.9%    Spanish Lang. TV   

9.6%    Syndication   

7.4%    Internet  

7.2%    Cable Network TV   

5.4%    Magazines: Consumer/Sunday

4.9%    Radio (Network.Spot, Local)

3.6%    Magazines: Business-to-Business   

3.3%    Outdoor   

2.1%    Newspapers (National/Local)   

2.8%    Network TV   

1.8%    Spot TV   tns media intelligence/cmr

TNS/CMR says 9.6%
jump for Syndication 
is second only to
Spanish-language TV

W
hen it comes to younger,
more upscale viewers through a
sitcom environment, there’s no

contest.  Syndication beats cable hands down.
An SNTA analysis of Nielsen figures (Oct. 02

– April 03) shows that sitcoms in Syndication
draw a greater percentage of younger viewers
in more upscale households than sitcoms
airing on cable.  

According to SNTA Director of Research
Hadassa Gerber, 39% of Adults 18-49

viewing syndicated sitcoms have incomes
of $60,000+, versus only 35% in that demo
among cable sitcom viewers.  Similarly, 26% of
syndicated sitcom viewers are from Adults 
18 – 49 $75,000+ HHI. Only 21% of cable
sitcom viewers are from households with the
same demos.

Syndicated sitcoms also have a higher
percentage of younger viewers than sitcoms on
cable. Nielsen figures show syndicated sitcoms
with a 39% Adults 18-34

SYNDICATION
SKEWS YOUNGER,
MORE UPSCALE
THAN CABLE

( Continued on Page 2 )

Will & Grace,
Warner Bros.
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