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Young Adults: TV’s Age of Opportunity

Executive Summary

Syndication has more top 10 shows than network and cable each weekday
e  All 10 on Fridays for A18-34, and 9 for M18-34

Syndication’s sitcoms have reach comparable to all of network primetime combined

o Better aligned than network prime for young adult targeted brands like restaurants

o Including syndication improves efficiency, and increases both impressions and reach
Higher composition of young adults and young men than network prime and network sports
Among young adults having DVR’s (40%), Syndication is watched “Live” more than network

®* With less delayed viewing for syndication, its audience accumulates faster than network, too

®*  The few delay syndication viewing are still more likely to watch the commercials than network’s
Syndication dominates “first-run” cable with more higher rated telecasts

Syndication has new branded integrations in sitcoms targeting young adults

Syndication delivers young opinion leaders
O Key categories include mobile phones, technology, fashion, movies, food and beverage



Top Rated Shows

For Young Adults and Young Men

Adults 18-34 Men 18-34
# of Shows in Top 10 +# of Shows in Top 10
C3 Ratings Rank C3 Ratings Rank

Bl Syndication
O CcOoM

O Spike

O CBS

E FOX

B ABC

B NBC

Mon Tue Wed Thu

Source: Nielsen 3/29/2010-4/25/2010 AA/GAA

Live +3 Commercial Ratings A18-34
Syndication, 5 Network Prime, and Cable Prime
Excludes specials, sports and children's programming



Syndication’s Daily Sitcom Reach:

As High as All Five Networks Combined

Thursday Reach
Al18-34

Syndication
Sitcoms

5 Network
Prime

NBC Prime
CBS Prime
ABC Prime
FOX Prime

CW Prime
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. Source: Nielsen Adults 18-34
Live Reach, Thursday, May 6th, 2010



Syndication Sitcoms Parallel

This Restaurant Brand’s Schedule

Percent Of Total

Al18-34 A35-49 A50+
B Brand X QSR Buyers B Syndication Sitcoms H Brand X QSR Network Prime
e ® ™
R\ |
o Source: Kantar Stradegy January 2_010 Impressions
L ) 5 Network Prime Brand X QSR

. Brand X QSR Buyers: MRI SP09: Bought In last 6 months



Syndication Improves

This Restaurant Brand’s Delivery

CPM Comparison Equal Dollars
Adults 18-34 Cost Index Adults 18-34 Impressions 68.124
000 .
258 ©o0

100

Syndication Sitcoms Brand X QSR Network Prime Brand X QSR Network Prime 80% Net. Prime +20% Syn
Sitcoms ($)

Adults 18-34 Reach

e ® S
L J e T
%\\3‘ e Brand X QSR Network Prime 80%0 Net. Prime +20%b Syn Sitcoms
o . )
. Source: CPM: Kantar Stradegy January 2010 Adults 18-34 CPME

Impressions & Reach: NPower Live Commercial 5 Network Prime Brand X QSR & Syndication Sitcoms
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Syndication’s High Composition Shows

Outperform Network Prime

Adults 18-34 Composition

King Of The Hill

Family Guy-SYN

South Park-SYN
Chappelle's Show

That 70's Show

The Office-SYN

Scrubs-SYN

Everybody Hates Chris
Bernie Mac

My Wife And Kids

Reno 911-SYN

George Lopez

Malcolm In The Middle

My Name Is Earl

Friends

House Of Payne-SYN

Half & Half

According To Jim

Maury

The Brian McKnight Show
Star Trek: The Next Generation
Stargate

America's Funniest Home Videos-SYN
T™MZ

Smash Cuts

Wendy Williams Show
Everybody Loves Raymond
Desperate Housewives-SYN
Law & Order: SVU-SYN
Network Prime Avg

Index
307
303
301
297
296
280
279
261
260
255
254
253
247
236
236
214
206
199
192
183
182
178
178
163
161
157
156
146
142
100

] Syndicationf B Network

Source: Nielsen NPower Live Impressions

3/29/2010-4/25/2010, Excludes Sports, kids & specials.

Index of Composition of Adults 18-34 to Adults 18+



Network & Cable Sporting Events Skew Old

Median Age 2009

TNT Sports 41

ABC NBA 41
Basketball

ESPN Sports 45

Network NFL
Football 46
Network Prime

Average Sports A

Network Average

4
Sports 8

Network College

Basketball 48

Netwo r_k Auto 50
Racing
Network MLB
Baseball =0
Network College

Football 50

TBS Sports 50

Network Tennis 55
o ® -

L J . Network Golf 60
%\\%‘ (Y Source: NPower

(] ° 12/29/2008-12/27/2009 Est. Live Med. Age
. Network Sports
Sporting Events Only



Syndication’s High Composition of Young Men

Outperforms Network Prime

Men 18-34 Composition

Index

South Park-SYN
King Of The Hill
Family Guy-SYN

412
405
393

That 70's Show

381
351
351
350
339
321
320
293

292

287

274

274

Scrubs-SYN

Bernie Mac
Chappelle’'s Show
Malcolm In The Middle
The Office-SYN

Reno 911-SYN

My Name Is Earl
Everybody Hates Chris
George Lopez
Stargate

My Wife And Kids

Star Trek: The Next Generation 243

232
232
225
224
217
214
206
176
171

The Brian McKnight Show

Friends

Half & Half

Smash Cuts

House Of Payne-SYN

According To Jim

America's Funniest Home Videos-SYN
™Z

Everybody Loves Raymond

Maury 170
e ® The Unit-SYN 149
L J %\\“‘ Are You Smarter/5th Grader 139
® . Network Prime Avg 100 Source: Nielsen NPower Live Impressions
L i N N i i 3/29/2010-4/25/2010, Excludes Sports, kids & specials.
. . Syndlcat|on . Network ) Index of Composition of Males 18-34 to Adults 18+




Syndication Improves

This Wireless Brand’s Sports Delivery

CPM Comparison Equal Dollars
Men 18-34 Cost Index Men 18-34 Impressions 249.955
181 (000) ’ +16%0
100
Syndication Sitcoms Brand X Wireless Network Sports Brand X Wireless Network Sports  80%b Net. Sports +20%b Syn Sitcoms
)
Men 18-34 Reach
+28%
o ® -
® \‘. Brand X Wireless Network Sports 80%0 Net. Sports +20%b Syn Sitcoms
QW ©®
[
. ° Source: Kantar Stradegy November 2009 Men 18-34

Brand X Wireless Network Sports & Syndication Sitcoms



Young Skewing Sitcoms with :60 Pods
Have Higher Communication

® 14 syndicated sitcoms with exclusive

national :60 pods each Monday - Friday Magﬁ i J

® Short pods communicate better

ad ad unaided ad

likeability engagement recall

+61% +21% +250%

attention

+31%

® 4,000 units annually at no premium

e ®
Source: Source: SNTA 09/10 Barter Syndication Member Survey M-F Sitcoms, Game.

'S
[
[ %\\‘ . FOX, Innerscope 2008
® .
®


http://www.mediaweek.com/mw/content_display/news/national-broadcast/e3i187b1de8cecc50d012ad98868d2add74�
http://www.mediaweek.com/mw/content_display/news/national-broadcast/e3i187b1de8cecc50d012ad98868d2add74�
http://www.hollywoodreporter.com/hr/content_display/television/news/e3i6ade7954204f17b2b93602b33d72e631�
http://www.hollywoodreporter.com/hr/content_display/television/news/e3i6ade7954204f17b2b93602b33d72e631�

DVR Penetration Outpaces Households

9% DVR Penetration

40 40

HHLD Adults 18-34 Women 18-34 Men 18-34

R\

. Source: Nielsen NPower
April 2010



Syndication’s Sitcoms And Dramas:

Higher Live + Greater Commercial Playback

. Sitcoms
% Watching Live —_— % Commercial Playback
Adults 18-34 in DVR HH's Adults 18-34 in DVR HH's
83%0
86%0
REEE 539
(0]
Syndication Network Prime Syndication  Network Prime
Sitcoms Sitcoms Sitcoms Sitcoms
Dramas

% Watching Live
Adults 18-34 in DVR HH's

82%

40%

Syndication Network Prime
e ® o Dramas Dramas
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% Commercial Playback
Adults 18-34 in DVR HH's

69%0

43%

Syndication Network Prime
Dramas Dramas

Source: Nielsen DVR Homes Adults 18-34 03/29/2010-4/25/2010
% Watching Live= Live of L3
Commercial Playback within 3 days



Syndication: Dominates With More

High Rated Telecasts Than “First-Run Cable”

C3 Average # Syndicated Shows

Program (Net) Al18-34 Rtq. With Higher Ratings
Meet The Browns (TBS) 0.82 46
Robot Chicken (Adult Swim) 0.82 46
Titan Maximum (Adult Swim) 0.80 47
Agua Teen Hungerforce (Adult Swim) 0.77 50
South Park (COM) 0.76 52
Always Sunny In Philadelphia (FX) 0.67 66
Sons Of Anarchy (FX) 0.66 67
Metalocalypse (Adult Swim) 0.62 70
Squidbillies (Adult Swim) 0.57 81
The City (MTV) 0.53 91
Nip/Tuck (FX) 0.53 91
The Hills (MTV) 0.52 93
The Ultimate Fighter (Spike) 0.51 93
Harvey Birdman (Adult Swim) 0.46 97
Tim & Eric Awesome Show (Adult Swim) 0.46 97
Ghost Hunters (SYFY) 0.46 97
106 & Park (BET) 0.45 98
The League (FX) 0.45 98
Law & Order: Cl (USA) 0.44 99

% . Real World/Road Rules: The Ruins (MTV) 0.44 99

A\ R
® . ] Source: Nielsen Live+3 Commercial AA/GAA A18-34 Ratings, 10/26/09-11/29/09

Original series cable



Branded Integrations:
Now In Sitcoms

BB ... Original content ... BB... Commercial Show ... BB ... Intro/Question ... Commercial ... Answer ... BB ... Show




Branded Content Inlays
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Jim’s rain-soaked proposal took place on a soundstage.

3
L]

Db

I : } We shot this lunch scene at Fred Segal at 6am

g Carlos also voiced the Taco Bell Chihuahua.

Ownable behind-the-scenes “pass”

Tailored, in-program content
Enhanced viewer experienced




Syndication Delivers Young Opinion Leaders

Index:

116 s> 114 114

108 111 109 108 112 409

Snacks Soft Drinks Fashion New Movies Restaurants Mobile
Technology

H Syndication B Network Prime

e ® S
® L ]
R,
| [ ) Source: MRI Fall 2009. Base = A18-34.
. Category Index: My family/friends often ask for and trust my advice on



Syndication Delivers Young

Soft Drink & Candy Shoppers

Candy Index

it 115
Talk 112
Dramas 112
Sci-Fi 110
Sitcoms 108
Network 106

Prime

R\
® °
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Soft Drinks Index

Sci-Fi 120
Dramas 115
Ent. News
Mags. 112
Talk 111

Sitcoms

109

Network
Prime

104

Source: MRI Fall 2009. Base = A18-34
Soft Drink Index: Drank in last 6 months
Candy Index: Bought in last 6 months



They’re Technology And Fashion Shoppers

Fashion Index

109 108 111 106 110 107

Fashion Opinion Leader On Top of the Trends Dress In Latest Fashion
- l Syndication B Network Prime
A \\\IY
. [ Y Source: MRI Fall 2009. Base = A18-34.
. Latest Technology Index: Intent to purchase: Very Likely or Somewhat Likely.

Fashion & Style Attitudes Index: Agree somewhat or completely agree.



Syndication Is The Perfect Fit
For Young Clothing Store Shoppers

Ab bi ’ VICTORIA'S
IS HOLLISTER JCPenrgy  NY&C  VISIORI
B Syndication B Network Prime

...

A\

Source: MRI Fall 2009. Base = A18-34
Index: Shop 1+ times


http://rds.yahoo.com/_ylt=A0WTefX7lO1L_wUAnv6jzbkF/SIG=12eoupeba/EXP=1273947771/**http%3a//www.p3s.jp/mall/mint/shop/images/Hollister_logo.jpg�
http://www.express.com/home.jsp�

They’re Purchasing the Latest Technology

Technology Index

107 109 106

102 102

Flat Screen/ Plasma TV Digital Video Camera Laptop Computer

. - - -
ST H Syndication @ Network Prime
R \\XN
L ]
e .
. Source: MRI Fall 2009. Base = A18-34.
Latest Technology Index: Intent to purchase: Very Likely or Somewhat Likely.




Syndication’s Young Viewers

Enjoy A Night Out

Movies Index Restaurant Index

118 115 g - 114 | s

Attend Movies Attend Opening Home Video Family / Steak QSRs
Frequently Weekends Purchasers

B Syndication mNetwork Prime

-
* * Source: MRI Fall 2009. Base = A18-34
L J . Steak House/Family Restaurant Index: 9+ Times/30 Days
%“\'Q‘ [ QSR Index: 9+ Times/30 Days.
[ ] Movie Index: attendance 2-3 times per month

® ® Movie Index: Prefer to see new movie opening weekend
Movie Index: Buy DVD/Video Tape



Syndication Viewers Are
Mobile Opinion Leaders

Index: Mobile Opinion Leader

Dramas

Sitcoms

Network
Prime

e ® ™
® L ]
SR
Source: MRI Fall 2009. Base=A18-34

Index: Mobile Opinion Leader Index:
My family/friends often ask for and trust my advice on Mobile/Cell Phones




Syndication Sitcom Viewers

Love The Latest Cell Phone Features

Use Latest Cell Phone Features

121

Voice Activated MP3 Player WIFI GPS Video Player Instant Picture Internet Email
Dialing Messanger Messaging Access

B Syndication Sitcoms

e ® ™
o L ]
RN
® ) Source: MRI Fall 2009. Base = A18-34.
. Index: Used feature in last 30 days.




e« Syndicated Television:
Great Programs, Great Value
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