Rachael Ray and Kenmore:

“Rach to the Rescue”

Home page link

® Kenmore Elite partnered with “Rach to the Rescue”

and took to the road in a co-branded RV, that Custom microsite
administered cooking makeovers

— Seven on-air integrations prominently featured S
Kenmore Elite logos, incorporated host mentions
and included appliances as prizes

— Rachael drove traffic online, where home viewers
could win their own Kenmore Elite and view
exclusive content
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® Custom Microsite
— Kenmore ad units surrounded video-intense site
— Segment host Alex Boylan’s 50 daily webisodes
— Archived video of Rach, Alex and celebrity chefs
Exclusive online Kenmore giveaways
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— Rach gave all 150 audience members state of
the art Kenmore food processors
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Does your town have a hidden gem? Or do you need a food rescue?

Tell Alex why the RV should roll up to your town!

® In-store event
— RV visited Sears for an exciting “meet 'n greet”
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